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Seven Families reports rise in income protection enquiries
Seven Families has reported that the protection industry saw a rise in income protection (IP)
enquiries towards the end of 2014. The charity-led campaign, set up to raise awareness of the
financial impact of long-term illness and disability launched in November 2014 to support
seven families across the UK who have lost an income without financial support in place.
Adviser quote portals iPipeline and IRESS’ The Exchange saw a notable rise in IP enquiries
towards the end of 2014. iPipeline saw a 5% increase from November to January when
compared to the previous quarter, and a 65% increase on the same period in the previous
year. The Exchange saw an 8% increase in IP quotes in November and a 14% increase in
December 2014, when compared to the same months in 2013.

Advisory firm London & Country also saw a 3% uplift in IP sales in Q4 when compared to
previous quarters.
Michael Aldridge, Sales Director at London & Country said: “We saw good sales growth
for income protection towards the end of 2014 and we’re pleased to say it’s a trend that
appears to be continuing into 2015. The need to raise awareness of the benefits of income
protection is great and we hope that the high-profile campaign surrounding Seven Families is
having an impact.”
Peter Le Beau MBE and spokesperson for Seven Families said: “It’s encouraging to see
any rise in the number of income protection enquiries and sales. While we can’t claim
categorically that the Seven Families campaign has contributed to this, the coverage across
media and social media of the campaign has, we hope, helped to engage people on the
importance of this issue, prompting them to speak to an adviser and take action.”

Seven Families, in partnership with Disability Rights UK and the Income Protection Task
Force, provides a tax-free income for one year to each chosen family. The campaign also
provides the families with access to financial advice from a range of volunteering financial
advisers to help with basic finances and budgeting, and they will also have the opportunity to
benefit from independent living, rehabilitation and counselling services.
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Supporting the Campaign
The

campaign

has

a

dedicated

website

(www.7families.co.uk),

Facebook

page

(https://www.facebook.com/7Families) and Twitter account (@7Families) which include a wide
range of information as well as updates from the families as their stories unfold over the year.

A Just Giving page (www.justgiving.com/7F) has also been set up for any companies or
individuals who may wish to provide additional support for the project. Further families will be
announced in the coming months.

-ENDS-

Media enquiries
 Peter Le Beau, Seven Families spokesperson
Mob: 07799 074020
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Notes to editors
Supporting companies: Aegon, Ageas Protect, Aviva, British Friendly, Canada Life, Cardif Pinnacle,
Ellipse, Exeter Friendly, Fineos, Friends Life, Hannover Re UK Life, LV=, Royal London, Pacific Life Re,
PruProtect, RGA, Scor, Scottish Widows, Unum, Zurich.
About Seven Families
Seven Families is a charity led campaign to raise public awareness of the financial impact of long term
illness or disability. It is administered by Disability Rights UK and IPTF.
About Disability Rights UK
Disability Rights UK is the leading charity of its kind in the UK. We are run by and for people with lived
experience of disability or health conditions. We work with our members to influence national policy on
independent living, benefits, education, employment, transport, human rights and other issues - shaping
policy through direct experience and expertise. We also work with our local individual and organisation
members to empower and to influence local policy and services.
About IPTF
Peter Le Beau is the Chairman of the Income Protection Taskforce, which was formed to promote
awareness of Income Protection and long term disability amongst all parts of the life and health
insurance industry and among consumers.
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